Vaccination marketing and communications
Children’s Immunisations pilot campaign Spring 2023



Background

Test approach to new, holistic Childhood Immunisations campaign
* Relevant, meaningful general children’s health messaging
 Encouragement for children to be up to date with routine vaccinations

Key messages

* The best way to protect your children’s health is to ensure they are up to date
with all their schedule vaccinations

* Check your child’s Red Book to see if they are up to date with their vaccinations;
If you do not have this or are unsure, contact your GP surgery

 If you or your child are not registered with a GP, they can still get free
vaccinations

» Also, specific messages around flu and MMR including low uptake



Approach

 New joined-up content and messaging (ongoing and year-round use)
 Information, ‘non-judgmental’, prevention and protection focus

* Public-facing campaign targeting parents, carers, guardians

e Partnership marketing - sharing resources, comms assets, free print offers to
o amplify reach

« Multi-channel for varied and diverse audiences, consumer choice



Digital - new website content, social media (paid, owned)



Partnership marketing: print, POS, SMS



Your views - campaign support, future ideas

For free of charge print, including
translated materials, please get in touch
with numbers and delivery address:
David.rose@selondonics.nhs.uk



mailto:David.rose@selondonics.nhs.uk
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